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——1 BOC Case Studies

Human Trafficking Awareness Event
Lock It Up Oakland

HOAKIANDE

Initial Request for Digital Promotion

e ==

o Oakland County Board of Commissioners sent in
request to Digital Editorial Team: “Help to promote
Human Trafficking Awareness Event”

o Questionnaire Results

o Goal- 600 Event Attendees

o Target Audience, Assets Available, Timeline

o Strategy Creation

o How does it fit in the overall Oakland County Social Media
strategy?

o Platform, Connection, Content & Engagement Strategies
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BOC Human Trafficking Event
Integrated Social Media Marketing Strategy
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SaciallMedia Platform Followers | Number of Posts | Impressions | Engagement Link
Clicks

Oakland County Facebook Page 2,003 90 15

Paosts on Other Facebook Pages n/a n/a n/a

ReTweets from Other Accounts nla n/a n/a

Linkedin 3,138 4,056 33 7
42

TOTALS 77,145 13,284 210
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AWARENESS = -
Brand Awareness & el ConmEl
Education = ~ Outreach 4

Build Relationships
Establish Trust

CONSIDERATION LEADS — ENGAGED USERS
Engage Eventbrite

WOM . Downloads
Conversations eIz 299

ATTENDEES A

ACTION
Inspire Action Eventbrite
Take Action Registrant

BOC Human Trafficking Campaign Results
e

O 4 t- 650 people attended!
o Goal was 600

o Continued conversation on social media year
round

o BOC Human Trafficking Event committee
expanded to become an official Task Force in
2017
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Lock It Up Oakland

= L 1

o A cross-channel mix of social media was implemented to
build awareness for the Board of Commissioners Gun Safety
Awareness events and the new website
LockltUpOakland.com as well as to promote the Press
Conference, Gun Lock Giveaway and Gun Safe Coupons.

Over the entire campaign, a total of 85 posts were created
and published through Oakland County’s social media
channels along with partner channels that include: Facebook,
Twitter, LinkedIn, Pinterest, YouTube and Blog.

Lock It Up Oakland Campaign
Integrated Social Media Marketing Strategy
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Social Media Results
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OQAKIAN
COUNTY

MICHIGAN

6797 10848
a0 - — i ”
ouTube-Created 4 149 N/A 13 N/A
YouTuhe-PSAs 5 111 N/A 28 N/A
e 0 NIA 57 NiA
Other Facebook Posts 22 880,164 N/A 2158 N/A
85 902,314 45,648 2631 139
BOC Gun Safety Press
Conference
Live Tweeting Trending
Results :
#OaklandCounty
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Lock It Up Oakland

5 Over1 0,000 free gun locks to the participants since 2014

o Webpages received 782,001 page views with 612,701
unigue views

o 85 social media posts reached 902,314 people, made
45,648 impressions, garnered 2,631 engagements and 139
clicks

o Live social media conducted at the Gun Safety press
conference trended on Twitter:

o 25 tweets were sent, reaching 24,419 people making 14,419
impressions and gained 246 engagements and 37 clicks

= —— |
= s e g e

Oakland County
Social Media 101
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Social Media Statistics

Eess=ur——————cFx%

o According to Pew Research Center:
A maijority to Americans now get their news via social
media.
79% of online adults (68% of all Americans) use Facebook.
32% of internet users (28% of all U.S. adults) use Instagram
24% of internet users (21% of all U.S. adults) use Twitter
29% of internet users (25% of all U.S. adults) use LinkedIn

Facebook: Friends, Famlly, Busmess
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Facebook: 1.86B Monthly Active Users & 1.15B Daily Mobile Users
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Twitter: News & Live Events

Twitter: 317M Monthly Active Users &

| Irene Spanos
AleneSpa FOLLOWS 1OU

| aklandCounty, Michigan |

Leader

{ Q@ Oakand County
. & atvantageaadland com
{ (5 Joined March 2011

51 567 Fngtas and

Director of Economic Development &
Communty ATalrs (@Ad/antags

i) for

@ Irens Spanos Rel

FOLLOVERS

teES
637 1,469 4,507

Tweels Tweets & replies Media

ested

Heather Coleman Voss & HeathimECoteman Mar 2
The latest The Innovative Leadership Dally!
paperliiHeatherEColema... Thanks to @IreneSpa #marketing

Musik foralfa.

VoW spotity com Can you help buid the future of the
music industry? \Want to get your hands on Spotify and
make it even beitar? Fancy making the deals that get.

papsh

N | Irene Spanos GleresSpa 2h v

Need help finding talent? If you are an
#0aklandCounty business we can help!
Contact us today oakgov.com/business
& 1 L B

Linkec

In: Business & Networking

LinkedIn: 467M Registered Members

Irene Spanos

Drector Level Exzcutive wih Expersnce in
Automotive, Defense, Medical, IT/ Tech,
Ihdustrial Manufacturing hdusfﬂes

oot Az | By

Irenes At Activity

SezTmorearticles

Ces Expasdedin Oabla.

See all activity

Summary

As Direstar of Economic Davelepment znd Community Affais | mansge 3 busgst of over
§3 miton dolars, 6 divisions that repert drectly 1o ma, and over 100 full tme znd pant
Strategic Flanring & Implamantstion of Talent Workforce
£t & Commurizstions, Communty Planning, Businass
Davalopmant, Medical Man Strest, Tech248, Or= Stop Shop Small Businass Center znd
Commurity Affzrs. Al workng togather toward @ commen goal and with the supger of the
County Exazutive and the Elscted Govarning Body (the Board of Commissionars)

D‘ :u{n'_m, Finance,

Gicbsl strategic planring 3rd 2stute, integrated implementation processes have alowsd us
to surpass cur gosls yasr after year

Experiznce

i &C ity Affairs

Director of
d C

1spment & Community Affars, I'm respanstls for a $3
Sty to me srd over 100 ful and part-t
strategies for Ozkiznd County, Michigan.
Intris Exr'urve esserstip rle | amsisa razpsnzkia for Corporate Strategio Pl
Imgier
Tatent/ mfa-z: Developmant,
Francial Senvicas
Merkatrg & Commuricatns,
Cemmunity Fizrring and Dountoun R
Giohal Busiess Developmant,
Meical Main Streat,
21248,
Sma1 Business Center /Entrapransurisl Envirsement and
Cemmunity & Home Improvement

milion dolar budgst. 6

Cefaberative Lesterskp, Departmant Integration 2nd the Implsmantation of new efficent
2rd effestive cparating proceduraspolicias have contrbutzd 1o our continued sucezzs and
cur surpsssing our goals yesr after ysr.
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Instagram: Photo Sharing

Instagram =F & O ~8

#oaklandcounty

Gid i PR 1410 29,490 ets

Social Media Tips

= i =

o Tell people you are on social media
o Separate Personal, Political, Elected Official
o Join the Conversation!

o Sharing Consistently

o Add Value

o Respond to questions in a timely manner

o Don’t feed the Trolls
o Treat social media like a public record

o Be mindful of Campaign Finance Law, Sunshine Law,
FOIA, Records Retention, Etc.
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Facebook Town Hall

- Rolled out to all users 3/27/17

o Connects users to: State & Federal
Representatives

o Direct Links to Call, Email, Direct Message, and visit
Facebook Page

o Local Election Reminders
o Future roll outs to include Local & County Officials

o Nearby Places

g Friends
Events

Groups

On This Day

Fundraisers
(.7 & Jobs

B townHal
Instant Games
Shops

@ Moves

n MNatitian Namiianta
5 (>] i @0

1 Invite »
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@ Town Hall

Your Representatives m Town Hall Settings

\We fourd 9 of yeus represertsties en Faceboch.

sress

v NeSLone Sk and 153 e b R et
.17 s pemet nomeize

e
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Contact Your Representative {

Write to or call Rich Snyder’s offce
Governor Rick Snyder P.O. Box 30013
Lansing. Ml 48909

(517) 335-7858

Start a conversation over Messenger or Emai:

€ Wessage % Email
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The wood shop Is awesome - they have alf the
tools you need, domestic hars 1

Doreen Kerksick &
50

As your Senator, | will be voting on the bill introduced
by my cotieagues this week that seeks to protect
Californ'a’s supply of clean, safe drinking water.
Before L vote, I want to hear your stories about how
this issue alfects you

Bill Text: SB-58 Clean Water for Califor...
The Pianning and Zoning Law requites a...

Contact Your Representative

Doreen Kerksick

Cattorni State Senator

" Tomorraw Is an Election Day

)
shyed th

nInfo

z“ Ty Long

Sunday bike ride

35, Courlray Shavit, 09 150
1 they'en voting In this ele

Shar

The Santa Rasa County Special Election s
coming up in yout area

You're Vou
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Board of Commissioners
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Next Steps

= =

ya;ézljés;tiibinnaire & Official BOC Accounts - yet to be
determined

o How to leverage current channels and request social
media promotion now
= Campaigns

m Send Press Releases and photos to us to post on county
accounts

m Invite us to cover events — Youth in Government Day
o Advanced Social Media Training

m For Official BOC Accounts

m Platform Specific Support

m Facebook Town Hall

Oakland County Social Media

Questions?
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e Oakland County Social Media Strategy

HOAKIANDT

Kaitlin Keeler, Digital Editorial Manager
Kristen Mahoney, Social Media Specialist
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