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Michigan Farmers Market Association (MIFMA)

Mission: MIFMA advances
farmers markets to create a
thriving marketplace for local
food and farm products

Vision: MIFMA places farmers
markets at the forefront of the
local food movement and
works to ensure all residents
have access to healthy, locally
grown food and the Michigan
armers markets receive policy
support




Guidelines for Farmers
Market Operations

Amanda Shreve
MIFMA



Farmers Market GCan Operate

MDARD FAQ on EO 2020-21 released March 31, 2020

MDARD recognizes that farmers markets fall under [the category of
workers supporting groceries, pharmacies, and other retail that
sells food and beverage products], but only for the sale of food and
supplies necessary to support human health and life.” MDARD
requests that farmers markets “use all necessary precautions to
keep employees and customers safe.”



Guidelines for
Farmers Markets

www.mifma.org


www.mifma.org

Farmers Limit products being sold

Markets cEliminate non-essential areas and activities

Must:

Suspend all on-site food consumption

Promote social distancing behaviors

Limit the number of people in the market at one time




Limiting the types of Items for Sale

Exclude:
Focus on these Items . lante

* \Vegetable Starts
Personal * Cut Flowers

hygiene » Crafts
products & Treats * Other non-food items

Pet Food




Eliminate

Non-essential - -

Areas &
Activities

Children's Special
Activities Events



Sampling

No Cooking Demos No Sampling by Vendors

Suspend A 4

- Food Trucks
On-Site Food
R Comply with restaurant guidance Packaged as to-go food only
Consumption

On-site Food Prep

Consult local health department Encourage all food to be prepackaged




Promote Social Distancing Behaviors

e Mark the ground e Make handwashing e Clean and disinfect
where lines are to station visible frequently touched
form e At each entrance surfaces

* |ncrease spacing e Not limited to in- e Favor vinyl or plastic to
between vendor restroom access cloth table coverings
booths e Sanitizer (when * Gloves (when

available) available)



Promote
Social
Distancing
Behaviors



E0 2020-42:
Limit the Number of People in a Space at One Time

(c) For stores of less than 50,000 square feet of customer floor space, limit the

number of people in the store (including employees) to 25% of the total occupancy
limits established by the State Fire Marshal or a local fire marshal.

(d) For stores of more than 50,000 square feet:

(1) Limit the number of customers in the store at one time (excluding employees) to 4
people per 1,000 square feet of customer floor space. The amount of customer floor space

must be calculated to exclude store areas that are closed under subprovision (2) of this
subsection.

Applies to Indoor Spaces



Limiting the Number of People in an Qutdoor Space

Calculate the total square footage of customer
floor space in your market and divide that by 113
(the square footage of a circle with a 6 foot
radius) for the maximum number of people that
should be in your market at one time.

For example:

50 ft x 100 ft = 5,000 square feet

5,000 + 113 =44 people

12 vendors + 2 market staff= 14 people

100 ft

44 — 14 = 30 customers in the market at one time

50 ft



Guidelines
for
Farmers
Markets



For
Farmers
and
Vendors



Governor Whitmer’s Executive Order 2020-42

April 9, 2020
Rescission of EO 2020-21

Instructs all Michigan residents to “stay at home or their place of
residents” but allows individuals to leave their homes “to perform

tasks that are necessary to their health and safety, or to the health
and safety of their family or household members (including pets).”

Extends Stay at Home Order until April 30, 2020



New Language in Executive Order 2020-42

10. Businesses, operations, and government
agencies that continue in-person work must
adhere to sound social distancing practices and
measures, which include but are not limited to:

(a) Developing a COVID-19 preparedness and
response plan, consistent with recommendations
in Guidance on Preparing Workplaces for COVID-
19, developed by the Occupational Health and
Safety Administration and available here. Such
plan must be available at company headquarters
or the worksite.



New Language in Executive Order 2020-42

11. Any store that remains open for in-person sales under section 5 or 9(f) of this order
must:

(a) Establish lines to regulate entry in accordance with subsections (c) and (d) of this
section, with markings for patrons to enable them to stand at least six feet apart from
one another while waiting. Stores should also explore alternatives to lines, including by
allowing customers to wait in their cars for a text message or phone call, to enable social
distancing and to accommodate seniors and those with disabilities.

I(_b) Consider establishing curbside pick-up to reduce in-store traffic and mitigate outdoor
ines.



EO 2020-42: For Stores Over 50,000 Square Feet

(2) Close areas of the store—by cordoning them off, placing signs in aisles, posting prominent
signs, removing goods from shelves, or other appropriate means—that are dedicated to the

following classes of goods:
(A) Carpet or flooring.
(B) Furniture.
(C) Garden centers and plant nurseries.
(D) Paint.

(3) By April 13, 2020, refrain from the advertising or promotion of goods that are not groceries,
medical supPIies_, or items that are necessary to maintain the safety, sanitation, and basic
operation of residences.

(4’)1Create at least two hours per week of dedicated shopping time for vulnerable populations,
which for purposes of this order are people over 60, pregnant women, and those with



Implications for Food
Assistance Programs

Joe Lesausky
MIFMA



SNAP Bridge Card

* Temporary Increase in
Funding (CR-EBT)

* Increase in Customers

Program Changes

Double Up Food Bucks

* Temporary earning lift
on matching amount

Pandemic EBT (P-EBT)
* New Program

* Providing funds for
kids who receive
free/reduced lunches



SNAP Bridge Card

* Federal guidelines do not allow online or
telephone transactions for payment

* Only receive funding once a month

* March increased by 72,022 participants, and
funding increased nearly 50% (due to CR-
EBT)

* Expect to see continued participant increases




Pandemic EBT (P-EBT)

* Provides food for K-12 students who receive free
or reduced lunches

* Transactions operate as a SNAP EBT transaction
(if your market accepts SNAP you can accept P-
EBT using your same systems/tokens

* Fair Food Network is allowing funds to be
matched with the Double Up Food Bucks

Program.
* Funds will be available at least through June



Ways to Support Food Assistance Programs

e Offering low-contact transactions

* Online/telephone ordering with in-person
payment “Click and Collect”

e Encourage vendors to have easy to select
packages/boxes

* Prebagged and easy to transport purchases
e Continue to accept tokens and scrip



Token/Scrip Handling Tips

* Encourage Low Contact
* Provide a container for “spent” tokens to be placed in

* If needed tokens can be washed with dish soap and water (do
not submerge wooden tokens, spray and wipe them)

* Create market policies when turning tokens in for reimbursement
(ie social distancing, limited contact, etc.)

e Resource: Tips for Sanitizing SNAP Tokens
e Available at www.mifma.org



http://www.mifma.org/

Transaction Suggested Practices

e Sanitize equipment between every transaction

* Sanitize space often including table top and
writing utensils

* Market Staff should wear gloves/masks and wash
hands regularly

* Encourage minimal contact, including pre-bag
tokens



Patience and Respect

* We will be seeing many NEW food assistance
customers who may be embarrassed and
unsure how to use the funds from their
program

* Work with local partners to help
communicate that your market is
participating in programs

e Support “Market Champions” to help spread
the word.



Additional ways to support

* Become SNAP Bridge Card
authorized if not already

* Work with local partners to increase
program knowledge and outreach
to customers

 Communicate to your customers
e Watch for additional updates



Communicating with
Customers During this
Pandemic

Noelle Nachreiner
Michigan Ag Council



CONNECTING
WITH
CUSTOMERS

Michigan Ag Council
Noelle Nachreiner, Executive Director







Remind shoppers
that farmers markets

are essential.




Provide information
regarding modifications

to the market.




Recommend safety tips

for vendors/shoppers.




Give your followers
additional ways to

engage with your
market.




Provide listing of
vendors who will be at

the market.




Feature vendors who

offer online ordering.




Additional Tips for Engagement

e Virtual Tours of Market/Vendors

e Go Live from the Market

» Use Colorful, Engaging Graphics

e Remain Positive At All Times




The Worst Thing You Could Say...







Questions &
Answers

Amanda Shreve, Joe Lesausky,

Executive Director Food Access Director

Mandi Cooley, Food
and Dairy Division
Regional Supervisor

James Averill,
Deputy Director

Phil Tocco, Agriculture and Agribusiness Institute
Extension Educator

Jen Silveri, Director of Field Operations

Noelle Nachreiner, Executive Director



RESOURCES




mifma.org

Michigan.gov

Coronavirus

Coronavirus Disease 2019
(COVID-19)

STAY H®ME.

Click here for a summary of the Stay Home, Stay Safe order
Guidance for Business
e Executive Orders, Directives & FAQs

Read more about Michigan's response >

CLICK TO SUBSCRIBE TO NEWS UPDATES:

¢ COVID-19 Updates from MDHHS

ALTERNATE LANGUAGES HOME MDHHS Q SEARCH

RESOURCES v PRESS RELEASES VIDEO UPDATES

Questions About COVID-19?

t Call the COVID-19 Hotline at 888-535-6136,
7 days a week from 8 am. to 5 p.m.

Email COVID19@michigan.gov 24/7. Emails
will be answered 7 days a week, 8 a.m. 1o 5 p.m.

ME&DHHS
SR YW TR
COVID-19 Volunteering

Volunteers with qualified medical
training & experience needed.

A A c
Quick links

#COVID-19 Volunteering and Donations
e Apply for unemployment benefits

e Apply for assistance with health insurance, food,
and other needs

e Find resources in your local community

e Locate your local school meal pickup site



https://www.michigan.gov/Coronavirus
https://www.michigan.gov/Coronavirus
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FARMERS MARKETS

RESPOND TO COVID-19

UPDATES * MARKET MANAGER BEST PRACTICES = RESOURCES

mifma.org




Online Sales
Opportunity

Taste the Local
Difference
&
Local Food
Marketplace





www.mifma.org
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