M N




- P =~ &_T_T“'—ﬁ
- 1 ; FF Iﬂﬂ ﬂ SgiEEeala raclaranrninanssl it curTarecy o MSuguukd L0, .'ll'lllal Wy Fagabeciaeg ) TR TEORD Neokiene s Voot DOETYy e e A e ——— e B - & — o~ =
|1 . Jm ﬂ .’ ! fm ﬂ e i T i Erceliwar e S = i T AL i "'\."+ 5 3] [ 1] I P Tt shimLs v buaaiies T LR ET I TR - g S i L L L= Sl e et L] H'"ﬂ i -

Emrpronees] e e e i ngg i vhe Ohcoobser L0V B YYEOD deusisaas

developrments at the global hreel, in major couniry groups and s maryg walierdael eoamosve U™ TR i Tl o i

and hepramber/LciniBer anch s
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Drata are available from | 980 1o the present, and projections are grven for the nest tem years. Paldioioraiing somtinam oy
projections are available for selected indicator. For some courries, dads are moomoiveis of whosraiaiche Yo mﬁh

Drue to the high level of uncertainty in current global economic condtions, the Ror, TRIDNNRD m#ﬁ
tables contain only these indicators: real GDP growth, consumer price e, curvent accoam \oaioamee.

capita GDP growth, and fiscal balance. Projections for these indicators are provided oy theougn TN .

The Timorese authorities have revised the complaton methodolory of GOP and, under de ves dasiieasien. o
revenue before September 2019, which was previousty dassified as export in rationa accounts. s ners Sassilied
IMmcome.

As of February 1.2020 the United Kingdom s no longer part of tne Burapean \drion. D tor the \Anined
no longer included in the European Unlon composites. '

The COVID-19 pandemic is inflicting high and rising hurman mmudhm 1

severely impacting economic activity. As a result of the pandemic, the globel economy & proecued
-3 percent in 2020, much worse than during the 2008-09 financial orishs. In 2 oaseline 1
pandemic fades in the second half of 2020 and containment efforts can be gradualiy us
projected to grow by 5.8 percent in 202\ as economic activity m“M’ﬂ poihy W
more severe outcomes, however, are substantial, Effective policies are essential 1o forest
outcomes, and the necessary measures to reduce muﬁmm Are AN WO
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GOOGLE G4

e Cookieless measurement >
e Different forms of measurement g

e App integration built in

e Merchant center

e Lots of customization options

 Measure marketing successes/failures (UTMs)
e Auto event tracking

e Custom conversions




CUSTOMIZE WHAT
YOU TRACK

CLICKS

Number of times customers clicked on
your ads.

704

t 22.0%

Previous Period

t N/A Previous Year

COST PER CLICK

The cost you pay gn‘:’r each click on your
5.

$0.36

§-18.4%

Previous Period

t N/A Previous Year

IMPRESSIONS

The f ti ad appeared
t'“'".“in &tﬂWmsﬂ

11,610

t 110.1%

Previous Period

¢ N/A Previous Year

CONVERSIONS

The number of times customers
completed a desired goal.

365.47

t 67.1%

Previous Period

) N/A Previous Year

CLICK-THROUGH-RATE

How often peopie who see your ad end
up chicking it

6.06%

$-41.9%

t N/A Previous Year

Previous Period

COST-PER-CONVERSION

Costofa mstomg“ c?mpiﬁing a desired

$0.70

$ -40.4% Previous Period

t N/ A Previous Year

& w N

User sour...
google
(direct)
bing

yahoo
linstagra...
|.faceboo..
yelp.com
duckduck...

m.facebo...

Segment Conversion Type Name

Georgi's Waxing Studio - GA4 (web) Booked_Appointment
Georgi's Waxing Studio - GA4 (web) Call_from_Site
Calls from ads

Georgi's Waxing Studio - GA4 (web) Email_Click

Conversions

All conv. ~

299.67
4418
15.62

6

%A
60.5% t
1945% ¢
41%1
100.0% ¢

Engaged sessions

25
23
13
12

27
35
11
20
11






SMALL BUSINESS _
CHALLENGES AL LIMITED BUDGET

DON'T HAVE TIME

WHICH CHANNELS?

ANALYTICS?

DOES IT WORK?






LOCAL SEARCH - THE NUMBERS

0% 46% 86%

OF SEARCH RESULTS SEND OF ALL GOOGLE SEARCHES OF PEOPLE LOOK UP THE
CONSUMERS TO A PHYSICAL ARE LOOKING FOR LOCAL LOCATION OF A BUSINESS
STORE INFORMATION. ON GOOGLE MAPS.
80/0 92% 9,000% 67%
OF SEARCHERS WILL PICK “NEAR ME” OR "CLOSE BY" OF SMARTPHONE USERS
OF LOCATION-BASED MOBILE BUSINESSES ON THE TYPE SEARCHES GREW BY WANT ADS THAT ARE
SEARCHES RESULT IN AN FIRST PAGE OF LOCAL MORE THAN 9200% OVER CUSTOMIZED TO THEIR
SEARCH RESULTS. TWO YEARS. CITY OR ZIP CODE.

OFFLINE PURCHASE.




FIND

LOCAL LISTING OPTIMIZATION



Your Online Presence Score for:
Chook, 1300 Pearl Street, 80210 CHANGE LOCATION

=g Share result m Export as PDF

LOCAL LISTING

Quality of your location data online, out of 25 directories we searched successfully:

56%

MISSING
36%

e Basic Data (hame, address, etc.) ‘

e Rich data (social media, brands, payment o
options, etc.)

e Photo/Video Results

Your online business listing visibility
e Syndicated on apps and sites for local traffic

Directory Business Info

 Reviews, posted accurately on all relevant it

[
1300 Pear| Street, Denver
J v v

platforms Soorl searc st

1300 Pearl 5treet, Denver
N ' v v
Google Maps (303) 282-839%
=7 = http:fwenw.chookchicken.comy
H Chaals Chicken
1300 % Pearl 5t, Denver 74 %
Facebook haelarhlan I

Wehsite missing

. Listing not found
Bing

~erams Listing not found
Mawrnii



LISTING
SYNDICATED -~
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10%-20%
INCREASE IN LOCAL n >
TRAFFIC romrom
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LOCAL SEARCH
GROWTH

TOTAL SEARCHES

The total number of direct,
discovery, and branded searches.

49,842

t 15.9%

CASTALIA

Previous Period

TOTAL SEARCHES

The total number of direct,
discovery, and branded searches

33,835

§ -12.1% Since Last Month

MODERN
NATURAL BABY

TOTAL SEARCHES

The total number of direct
discovery, and branded searches

219,909

t1/7.3%

CHARTREUSE

Previous Pefiod

INDIRECT SEARCHES

Searched for a product/ service
and your listing appeared

34,408

t 149%

Previous Period

INDIRECT SEARCHES

Searched for a product/ service
and your listing appeared.

29,786

8§ -15.1% since Last Month .

INDIRECT SEARCHES

Searched for a product/ service
and your listing appeared

180,236

t171% Previous Period

DIRECT SEARCHES

Directly searched for your business
name or address

19,212

t1/7.4%

Previous Period

DIRECT SEARCHES

Directly searched for your business
name or address.

3,833

t 20.0% since Last Month ..

DIRECT SEARCHES

Directly searched for your business
name or address

34,168

t 18.8%

Previous Penod

DIRECTION REQUESTS

A customer found your business via
Google Search.

324

t17.4%

Previous Period

DIRECTION REQUESTS

A customer found your business via
Google Search

191

¢ 15.1% since Last Month

DIRECTION REQUESTS

A customer found your business via
Google Search

1,082

t 21.3%

Previous Period

CALLS

A customer calls your business
from your GMB listing.

47

$-17.5%

Previous Period

CALLS

A customer calls r business
from your GMBE listing

248

t 37.0% since Last Month ..

CALLS

A customer calls your business
from your GME listing.

390

t 16.8%

Previous Peniod



ENGAGE

AD + ANALYTICS PROGRAM



Example of
el d

Above all else, we cherish
delicious food, exemplary
service, and great...

Example of your image pd_ at 160x600

Visit Us In

Example of your text ad at 300=250 Fernda'e

Today
Visit Us In Ferndale

Today
Anita's Kitchen

Experience The Wonderful Tastes Of
Mediterranean Cuisine At Anita’'s Kitchen Experience The

- F

Visit Us In Ferndale Today Wonderful Tastes

[ l Experience The Wonderful Tastes
AK Of Mediterranean Cuisine At Anita's
L Kitchen

Fresh Flavors Since 1981

Of Mediterranean
A family owned Mediterranean

Cuisine At Anita's
restaurant, featuring Old World food

Kitchen in a New World way.

Experience The

Visit Us In Wonderful Tastes Of o -
Fgrnda|e Tﬂ'da}’ Mediterranean Cuisine At o

Anita's Kitchen




FINDABLE DASHBOARD

e Overview of Online
Presence

e Performance Insights

e Ad Efficiency

e Customer Insights

e Demographic Details

e Engagement Metrics

findable

Dashboard
1" Ad Performance
<«  Website Performance

@ GMB insights

Need Some Help?
CHAT L5

https://gofindable.com

EMAIL US
support@gofindable.caom

Local Listing Dashboard

Ad Performance:

CLICKS IMPRESSIONS CLICK-THROUGH-RATE
211 1,928 10.94%
COST PER CLICK CONVERSIONS COST-PER-CONVERSION

$0.41

Website Performance:

ENGAGEMENT RATE ENGAGED SESSIONS CONVERSION RATE
75.75% 3,835 124.03%
+ Source Total users Engaged Sessions Engagement rate
yelp.com 3 3
yandex.ru 1 1
yahoo 19 19

Grand total 7K

188 $0.46

3.8K 75.75%

Select a Date Range:

Jul 1, 2021 - Jul 31, 201

Google My Business (GMB) Insights:

TOTAL VIEWS

40,338

DIRECTION REQUESTS

271

[+] Event name
Contact Form Submission
Click to Online Store

Calls from Site

Grand total

SEARCH VIEWS MAP VIEWS

13,126 27,212

CALLS WEBSITE VISITS
60 868
Total users Conversions
579 643
16 22
2.4K 4.3K




CUSTOMIZED ADS

“The What results do you get from findable?
assistance of “Increased sales, web traffic, and measurable/ noticeable
. conversions such as calls to the restaurant on behalf of
thls program guests discovering us through Google My Business and our
digital ads. “
has enabled
us to make

How are your results so far?

S50K 3 $200

take out orders in months mo ad spend

the leap!”

What do you like most
about findable?

What do you think of findable overall?

Jared Groth SALES!!! SALES!!I SALES!!! “Anita's Kitchen has been very pleased with the results. Despite January
and February typically being our slowest months - and in lieu of the

challenges and limitations Covid-19 has presented - we have thrived in
. ’ Would you recommend a carryout capacity and we attribute this to our marketing efforts. By

Director of Operations t friend? emphasizing GMB and digital ads, we have noticed an influx of phone

bt bt calls generated from the campaign, and our website traffic has

_ : ABSOLUTELY! undoubtedly increased. We feel very fortunate to be thriving in this

Anita’s Kitchen current climate. In fact, by January, we decided to double our

advertising spend through the program, as we felt we still had room to

grow/ maximize our ROL.”



LOVES MAIN
STREET

Shared consumer demographics
Lookalike audience lists

Multiple interest segments
Development playbook

Business openings
Ad/promotion channels

Cross business conversions
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FERNDALE - CROSS
CONVERSIONS

@ cCross-Conversions Received
Cross-Conversions Given
-3 Conversion Pathway

Valentine
Distilling

Howe's
The Rust Bayou

's fi b
Pop's for Bobcat Modern Belt Market

ltalian Bonnie's Natural Baby

Schramm's
Mead
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Al IMAGE GENER

Text to Image

Woman, offic e,

Modern, pensi ve

111 —
L
b AN



e Choosing a name for a business or product
e Creating alogo

e Setting up a website

e Google Business Profile optimization

e Content creation




BUSINESS NAME

4 GPT-a5 # GPT-4

No plugins enabled -

PLUS
L)
Brainstorm incentives Come up with concepts
for a customer loyalty program in a small bookstore for a retro-style arcade game
Compare storytelling techniques Write a SQL query
in novels and in films ‘that adds a "status”® column to an "orders” table’

(3P One-click prompts (_ JJ) Web access

ChatGPT may produce inaccurate information about people, places, or facts. ChatGPT Aygust 3 Version



LOGO BRAND Al

e Looka
e Logomaster.ai
e LogoAi




logomaster.ai

Pricing Templates My logos Resources Q1 EN Create your logo now

II
3 3 ¥
CW e

Make a Logo in 5 Minutes

Create your logo now

Or starts with our 100+ beautiful templates




WEBSITE BUILDER Al

e Mixo.ai

e Wix.com

e TOweb.io

e Hocoos.com
e Relume.io

—_—

veb
orid

Handmade

Loven lpsum dafo
ndelequio Levemn

ML consectetuer adip,
ST ARnUMMY mibh et
Sunt ut laoreer aaloy

AL voletpat. Ut wis

design.a

T CONSEQUETTELIT ar
OSUM dolor sit
SCIG S, 2o
STod tingy-

& MAgna aliguarn
S ad mirirm

Responsive

Loven ipsum

erat volutpat. Uy

WIS 2ty

doior CONSEQUentum ar
ndeleguio L orem RELTY dolor si)
Amel, consectotuar
diam NN Aibk
funr ut lagreee dalor

Sif

adipiscing elit, sed
T Lismod tingi.
e magna a.-frq_umn

T ad minim

About us Confacs

-
! (- Cool Design

Loren ips,

erat volutpat. Ut wis

1 euismod

enim ad my

urm dolor CONSequUentum ar
indelequic Lorem ipsum dolor sit
amel, consectetuer adip,
diarm NoONUMImy riikf
dunt ut laoreer dolore magna al)

I5Cing elit, sec

Lirci-
iquam
fnirn



SETTING UP A WEBSITE

alﬂhﬂ = Sites

What's your startup idea?

Describe your startup idea in a sentence...

Mot sure? Try some of our examples.

+, Generate Site




GBP OPTIMIZATION

% GPT-18 # GPT-4
|
Mo pluging enabled
|
& Hello, Son Tran
Your AIPRM Account
AIPRM - ChatGPT Prompts
W Favormes & armm Pubiic Own ) Higaen + Add List
Topic Activity Sort by Model
All - Al e Top Votes Trending -~ Mot specific " +  Saarch
Prompts per Page )
[ ] w Showing 110 12 of 4363 Prompts Prev  Next
Human Written [100% Unique Yoast SEQ Optimized Content Fully SEO Optimized Article Midjourney Prompt Generator
ISEO Optimized Article Writer including FAQ's Gamananme Al / Wiyoumey
S WTEIng Copyarrierg J Wiiling SO Writing iy & montha sgo
*
8 hanma 7 wesesago O LunaPecny  § menthe age O Sunsmemad Taha 0ETE 3 e ago Outputs four extremisty detaled mMidjourney DrompEs 107 your
GPT-35-twrbo  GPT-4 Human Written | Plagianism Free | SEQ Wiritie 0etall YoastSED optimized aricle by just putting BIog te. | GPT-15twte GPT4  GPT-4browsing  GPT-8 puging  [Version keyword
Optimized Long-Form Article With Proper Outiine [Uipgraded need 5 more upvotes 5o that | can create more prompts. Hi A.2) Enjoyed the prompt? HIt Like button! | Yoast and Rank Math SEO
Virsbon) upvoteilikn) buthon. Optimdped | Create & 100% Unigus | PMagiarism Free Contant with L
i THM B & Y = O S Ak B s $H m QP 0 L5m B e dYy o8 CP § LS (o RS Y iy ses O
Output in Tone Wiriting Style
English b Default ¥ Default b
L]
|| Inciude My Profile inf: Mo Profile info found
(3D One-click prompts  (_JI) Web access e

CharGFT may produce inacourade indormation sbout people. pisces. or facis. ChatGPT Auoust 3 Yersson



GBP POSTS

D
4+ GPT-38 # GPT-4
|
' Mo plugins enabled
|
i
@ Heilo, Son Tran
Your AIPRM Account
AIPRM - ChatGPT Prompts
W Favorites O aram Public Own 50 Higden + Agdd List
Tophe Activity Sort by Model
Al w Al v Top Votes Trending Mot specific W 4+  Seaith
Prompis per Page
2 - Showing 110 12 of 4363 Prompls [ Prev Mext
Human Written [100% Unique Yoast SEO Optimized Content Fully SEO Optimized Article Midjourney Prompt Generator
ISEO Optimized Article Writer including FAQ's Gemerstcn A | Mty
SED F'Weiting Cogrpanting / Waling SECH 7 Writing B Esnny 5 montha ago
&
E AT - 2 e Agh a Liafsd Peiieityg - 4 it a0 ﬂ ihunartrnad Talha (MTS) 2 daws ago EHJIMFDHIWH!HH“IIIHHHWWHNIMIWW
GPT-ASturbe  GPT-4  Human Written | Plagiansm Free | SEQ Write detall YoastSEQ optimized srticle by just putting biog titie. | GPT-A%turbe  GPT-4  GPT-4browsing  GPT-A pluging  [Version: Kyword
Optimized Long-Form Article With Proper Outiine [Upgraded nied 5 mofe upvoles S0 that | can create mone prompts. Hit A7) Enjoyed the prompt? Hit Like button! | Yoast and Rank Math SED
Viarsion] upvote(like) button. Oiptirni2ad | Create & 100°% Unigue | Magiarism Free Content with |
o T P s gy 146 CP B SREA gy T y & L { A 25 O e oy w08 CP gl | (gL sy &8 LCp
Cutpist in Tone Writing Style
English i Detaun W Dafaut w

| Include My Proflieinfp:  No Profile info found

Tiv

(D One-click prompts  (_J) Web access

ChatGPT may producs maccurais mformatson sbout peaple. places. of facty. CRaIGFT Augusl J Yerson



SOCIAL MEDIA POSTS

W Favories 8 awrum Pubiic Orem
Topic Activity Sort by Mode|
Al - Al - Top Votes Trending - Mot specific .
Prompts per Page
2 “ Showing 110 12 of 16 Prompts
30 Social Media Posts & Image Create a 7 day Mini course flow Food Blogging / Cookbook
s II.“’““. “nﬂl 1 ﬂl:k UL e R mlllﬂﬂll

kigswetng ¢ Mamsrting
O lootis Denresd FTOTE JeTiEs T memihe ago

Gat a month's warth of social media posts and mage suggestions
with thae click of 8 bution! Just tell us your business nama & business
type e ihis: *Joes Pizia is a pizza shop®, This s perfect for bulidin..

758 0 wanw fy a O &
5 Canva-Ready Solution Style
Social Media Posts

Lagmywrritivigg | WiTing

€ Qoo Dorwen & muomina ago

Create 5 engaging probbem and soiution style social media posts
ready for bull import to Canva.

™1 G

L 1Ak L) =T

O Euia Lahmman 5 mesth age

Creats a T-day rmani teaser course. Curmcuium with T dnp course
Emails. a teases videoscript, social media posts, 3 prelaunch Emaills
for your 1. Engaging post ideas. Just keep pressing ‘continue.’ an._

Al ] ADw ﬂ:\ a« LGP

Social Media Posts for this URL

Lop s | WRing
D AFEM 3wt b
LiveCrawling GPFT-4 Elevale your social media game with

captivating promotional posts for multiple piatforms. Craft engaging
content using the provided URL and meot spacific nequirements.._

3] O sae i 1 3
Output in Tone
English b Defaul w

Cagymrnifung | Wil lng
D Emciol |Mow T Levecion il & maetha age

COPY-PASTE READY | Food Recipe, 1 Midjourney Prompt, 3 Social
Media Posts. 80 hashtags in 4 groups, 1) alternative recips names
Al ready Lo be copy-pasted

1 | s i3 Q
30 Optimized Social Posts in Tt
Click!

o PeTing LA G
O GoehaDwey 6 montts spo
Create 30 optimized social media posts for your Dusiness

TR O 2w i~ 1 B

writing Style

| Include My Profiieinfo: N Profile info found

(D One-click prompts  (_J) Web access

ik
Tll

ChatGPT may produce inaccumite miprmation aboul peopie, pisces. or facty. CThatGF' T Augysi J Yergion

o Hidden

+ Aad List

+  social media posts

Social Media Post Captions

Rl Pl [ Al TN prear |
D mamier 0 months e

SIFUQing 1o COME Up With the perect CAplion fof your Social Mmsdis
posts? Lt our Al-powered Social Media Post Captions Writer

Prompt take the reins! Our Prompt can generate creathe and.

p EAE 0 ass & i1Q

Linkedin, FB and Insta posts

[ G T Iﬂ,‘-lw.fq.
© - Migmas Petyl 3 months sgo

Create 3 social medis posts for Linkedin, nstagram and fecebook
with hashilags and maximum 300 words by post. SEQ + - Plagiansm
frea

dh 1 O



PHOTOS AND VIDEOS

e Pictory

e MidJourney
e InVideo

e Lumen5




() lumens

Choose a template

With recommended colors, fonts, and styles = curated and ready to use.

RECENTLY USED

B Signs You
Might Need a
Digital Detox

e By i

Tracer

RECTANGULAR

Building Your
Professional . phark T Emerging Market
Tribe Online ¥ - Investments

origin Nimbus Shamrock

The Characteristics of
Minimalism in Video

SUSTAINA

FASHION
VIATTER

Magnifique

skip






MORE Al OPTIONS

e Customer Support

e Personalized Marketing

e Hiring and Recruitment

e Employee Training

e Product Recommendations

e Business Analytics

e Voice Search Optimization

e Email Campaign Optimization
e Language Translation

e Virtual Try-Ons






